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Survey of Online Higher Education

Trenton Hightower Thightower@vccs.edu
Assistant Vice Chancellor Workforce Development
Virginia Community College System 2007

Responses (total 104):

e 80 Community Colleges

e 18 four-year Colleges/Universities
e 3 Technical Colleges

« 3 Private Institutions



Are Higher Education Institutions providing
non-credit online courses?

NO -50r 5%



How many years has your college been
providing non-credit on-line courses?

e 1-2 years
e 3-5 years

 More than 5 years



'How many years have online
courses been offered?




|s staff dedicated to program management,
marketing, and administration of online programs?

B 55 YES
M 40 NO

YES- 55 or 58%

NO- 40 or 42%



Has college staff or consultant developed a
non-credit online course(s)?

N 45 MO, IF MO, skip the next quest, .
N 45 YESO

NO- 48
or 52%




How many different course topics have been
developed?

B -6 More than 10 courses
B 15 1 to 5 coursesO
1 76010 coursesd




Popular Topics for Online Courses

Certifications

Program
Management-Nursing

Medical transcription
Computer training
Foreign Language
Accounting

Paralegal
Grant Writing

Business
Communication

Personal Enrichment

MS Office Products
Management



How are on-line programs marketed?

e Media spots

e Listed in course catalog
e Using e-marketing

e |Information in brochures
 On our website

e Other



How are online programs marketed?
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Does Institution provide blended learning?

M 43 VES
M 45 MO




List all third-party vendors the college has or
IS working with to provide online training.

N 77 Edzco0

1 B S GatlinO

118 Other

| B 1 JER OnlineO

; 1 9 Mok using third-party vendor(s, .,
B 3 vikal LearningO

] B 7 Coastald




How are online programs evaluated before
they are used?
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How Is the quality of the non-credit online
courses measured?

B4 .4 % B =7 Analyze course evaluation Form, ..

FIll cromomomrrememrmemesmmemmmeas e o= | [ 37 Follow up with course complete. .
| 134 Review in detail objectives an...

B |5 Review pre-test and post-test

1 &Other




Does the institution offer online professional
development courses for internal staff?

B 50 MO
M 45 YESO




Does your institution use a Learning
Management System?

» Blackboard (46)
« WEB CT (20)

e Desire to Learn (14)

e Other (9)



Social Networks
Learning Management System

 Piedmont Virginia Community College

 What we are doing:

e Set up an organization on Blackboard for our
Healthcare instructors to access AHA
regulations (and other information) that we are
required to provide to them, updates on needs
for instructors for upcoming classes and update
their information with PVCC easily.




Social Networks
Learning Management System

Piedmont Virginia Community College
What we are going to do:
Create Blackboard organization for instructors

Create a combination in classroom and online
training for instructional skills enhancement for
current and new instructors

PVCC will most likely go to a required element of
this for Instructors to continue teaching for us —
they need to learn new ways (through
technology) to reach their/our students!




What Is your highest priority of need based on
the following to improve on-line education?

e More vendors/partners
e Marketing

e Software solutions

e Staffing

e On-line developers



What resources are needed to make online
courses more successful?

239} & L
| ; i | I 531 Marketing Suppart O

|| 414 StaffO
o | 1327 Online developersO

| I 203 Yendor agreements O
© - [ 1 189 Software solutions O
' | [ 158 Additional vendorsO
- | I 83 OtherO




“Successful Strategies for E-Marketing/E-Selling”

Additional income, just a click away!

Trenton Hightower

Assistant Vice Chancellor

Virginia Community College Systems
Workforce Development Services
804.819.4967 Thightower@vccs.edu



On-Line Education

e On the Internet

« ASTD reports it is a multi-million dollar
business

« SHRM reports it Is becoming a norm for
training, with the addition of gaming, 3D,
and virtual training.



On-Line Education

* University of Phoenix reported at a
national conference that 50%o0f their
students in Phoenix are on-line. It Is about
conveniece not location, and the on-line
customer can best be found on-line. You
will find more on-line customer through

e-marketing/e-selling.




HigherEdHero.com

e Live Audio Conference:
Facebook, MySpace & On-Line
Communities: What Your College Must

KNnow
Audio Conference Price: $199.00




Dear Trenton Hightower,

Last week you were invited to join us for our industry leading 60-minute
conference. | am pleased to now send for your review the conference agenda
detailing this informative program:

"Facebook, MySpace & On-Line Communities: What Your College Must Know
Tuesday, April 8, 2008 1:00 - 2:00 PM ET

http://HigherEdHero.com/facebook4FF?1D=-683280144

Keys for Establishing ‘On-line Use’ Boundaries for Your College Community
** Best practices for developing a networking policy for your college
** Strategies for informing students & staff on networking site

regulations
** What are the litigation limitations & privacy rights associated?

AFFORDABLE - Priced at $199, a fraction of the cost of travel and attendance
fees for a lengthy, high-priced conference or seminar.

** Live, 60-Minute Audio Conference **

** Tuesday, April 8, 2008 1:00 - 2:00 PM ET**



The following Is from:

* VIRGINIA BUSINESS Magazine!

 Real Simple Syndication
 RSS Feeds Syndicate page



e What is RSS?

Depending on whom
you ask, RSS stands
for "Real Simple
Syndication" or "Rich
Site Summary." An
RSS file contains
headlines, summaries
and links that are
formatted in XML
(eXtensible Markup
Language) allowing it
to be read by a
program.

How do | use RSS?

The most common use
of RSS is viewing
news with an RSS
reader, also known as
a news aggregator.
There are three types
of news aggregators:
stand-alone programs,
e-mail-integrated
applications, and Web-
based aggregators.



How is RSS different

than an e-mall

newsletter?

E-mall newsletters
are usually delivered
at a time chosen by
the publisher. RSS
gives you more
control by always
being available and
staying updated.
Another advantage
RSS has over e-mail
IS that you don't have
to supply an e-mail
address to get the
headlines.

How Is RSS different

than a Web site?

RSS is usually a
slimmed-down version
of a Web site. Images
and other
supplementary
Information are not
Included in an RSS
feed.



How do | get a news
aggregator?

Here is a list of
common stand-alone
news aggregators:

AmphetaDesk
(Mac/Win/Linux)

FeedDemon (Win)

Radio Userland
(Mac/Win)

NewsMonster
(Mac/Win/Linux)

NetNewsWire (Mac)

Can | use a news

aggregator as part of

Microsoft Outlook?

Yes, the most common
Integrated application
IS:

NewsGator (PC)

Can | use an online

news agqregator?

Yes, some of the most
common options are:

My Yahoo

Bloglines

Feedster




How do | use a news

agqregator?

News aggregators
work similar to e-mail.
Once you have
subscribed to an RSS
news feed, you will be
given a list of
headlines. You click on
the headline to see a
summary of the story,
and then click the link
to see the full story,
which will open a
browser window and
take you directly to
that story on our site.

How do | unsubscribe?

Just click the
"unsubscribe" button In
your news aggregator.

Which RSS feeds
should | subscribe to?
That choice is up to
you! The links at the
top of this page are
our current RSS
offering.




E-Marketing ldeas

 No Money e E-mall little-time

Linkin.com little-time

e Blogs more-time

Wikis more-time



To Whom It May Concern:

The Summer 2008 non-credit schedule is available online. To view the summer 2008 schedule , go to
www.prairiestate.edu. On the Prairie State home page , click on the PDF link that reads, “View the Summer schedule
on WebAdisor & PDF “ version. When the Summer schedule appears , scroll down on the left-hand scroll bar until you
see page 23. The non-credit classes are listed first, and then the “Kids at College “ classes.

If you have any questions please , contact me directly at 708-709-7710 or via email gdolliver@prairiestate.edu.

Thank you for expressing interest in Prairie State College's Matteson Area Center.
If you would like to be removed from my email list , please let me know.

Have a great weekend!

Glenda

Glenda Dolliver

Clerk Typist

Prairie State College
Matteson Area Center
4821 Southwick Drive
Matteson, IL 60443
708-709-7710
708-709-7749



Linked [[}}

LinkedIn
URL http://www.linkedin.com/
Commercial? Yes
Type of site Social network service
Owner
Created by
Launched May 2003

Current status Active



E-Marketing Newsletter

e Some Money e |contact.com

Constantcontact.com

Topica.com

GreatBigNews.com



gl g

Patrick Henry
Community College

In This Issue A

1

Lean Industrial Maintenance Training Now Available 276-656-0342.

We hope you find this issue of Continuing Education and Workforce Development's newsletter an informative and helpful vehicle for you, as a student, employee or as an employer. The newsletter will keep you informed of resources
available through the Continuing Education & Workforce Development Division at PHCC as well as let you know of classes we are offering, Please feel free to share your comments and suggestions at anytime to: Ben Bowman
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For 50 Years of exceptional

e Fducatin

recruitment advertising services
and expertise, call me personally.

Wayne Margulies

President, Waymar Advertising

| APRIL 2008 DEADLINES |

Publication

Affirmative Action Register

April 15, 2008

April 8, 2008

Asian Pacific Careers

May 1, 2008

April 23, 2008

Black Careers Now

May 1, 2008

April 23, 2008

Chronicle of Higher Education

April 18, 2008
April 25, 2008
May 2, 2008
May 9, 2008

April 7, 2008
April 14, 2008
April 21, 2008
April 28, 2008

Il#

T

Community College Times

April 25, 2008
May 9, 2008

April 14, 2008
April 28, 2008

Community College Week

April 21, 2008
May 5, 2008

April 3, 2008
April 17, 2008

Diverse Issues in Higher Education

May 1, 2008
May 15, 2008

April 10, 2008
April 24, 2008

Education Week

April 16, 2008
April 23, 2008
April 30, 2008
May 7, 2008

April 5, 2008
April 12, 2008
April 21, 2008
April 26, 2008

Hispanic Hotline

May 1, 2008

April 23, 2008

Hispanic Outlook

April 21, 2008
May 5, 2008
May 19, 2008

April 1, 2008
April 15, 2008
April 29, 2008

WAYMAR ADVERTISING, INC.
Phone: 201.225.1666  Fax: 201.225.1676 * Toll Free: 800.248.5627
Email: wayne.margulies@waymaradv.com
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Busin

Purchase

Unlimited Local and

Chat Room.

Long distance Phone, ;
Business Internet and/or

Business Video and get s

Networking Advice

Job Postings

5 months e

/e are a FREE website

. e
of one service of s SmarReE e
. . 1o not host our own networking event, We are dedicated in promoting the networking events of of al D.C.., MD & VA Chamber's of Commerce, Business and Networking Groups.
your choice.

—
TAKE A GLANCE
AT YOUR FUTURE

+ay Networking is your online resource for business networking events and information for D.C., MD & VA.

Jming D.C. Networking Events

ing to Know the Leader in You

2008 nter Dinner_ 03/07 - G
The Capital Cabal Night at The Wizar
-t
-+

iealth Information Technology
jow to Jam-Pack your Business with the Right Client s
D.C. Networking Event

Jming Maryland Networking Events

Business Over Breakdast
al Aging In Place Council Meeting
- Cecil Cour working Lunch

- HCCMC Monthly Networking Mixe
aniand Networking Events

)ming Virginia Networking Events
‘Smart Start

b - Chamber Agingin Place Business Round Table

it EduiGational Semind

Virginia Networking Events

" . Constant Contact”
Click here for details. TRY IT FREE

P
— Belway Networking | 1516 Ingram Terrace | Silver Spring | MD | 20906



Be a part of making the Fall '08

Training Schedule YOUR Training Schedule.
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Constant Contact’
TRY IT FREE



What are the three top challenges you regularly face
In performing your job?

(1)

(2)

(3)

| would like to improve my skills in: (list as many as applicable)
(1)
(2)
(3)

Which type of training do you prefer?
() Online  Why?
() Traditional classroom? Why?

—
=5 i ;

Constant Contact’
TRY IT FREE



Which type of training do you prefer?
() Online  Why?
() Traditional classroom? Why?

Does your organization have sufficient funding targeted for staff
development training? () Yes () No

If you have attended training offered by other providers (Fred Pryor,

Career Track, etc.) what made you choose that program before
contacting The Institute?

: 7 fiﬁ

Constant Contact’
TRY IT FREE




Indicate the topics you would be interested in attending:

() life skills coaching

( ) grantsmanship

() presentation skills

() dealing with difficult people

() diversity in the workplace/cross-cultural
boundaries/overcoming communication challenges

) project management

) teaching employers how to recruit online

) delivering human resource services

) developing and maintaining business relationships

) supervisory skills

) leadership development

) Common Measures performance system

) other (please list):

(
(
(
(
(
(
(
(
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Constant Contact’
TRY IT FREE

Which type of training do you prefer?
() Online  Why?
() Traditional classroom? Why?



Pricing
Starting at $15 a month — no contracts

Create and send unlimited email campaigns and online surveys
(list size under 50,000)

Monthly fee based on your email list size, not on the number of
email campaigns you send

Save big with Email Marketing and Survey bundle
— 50% off the second product

Unlimited free phone, chat, and email support

Your Emaill

List Size Your Low Monthly Fee Email Marketing* Survey**
Bundle** 0-500 $15 $15 $30

$22.50 501-2,500 $30 $30 $60

$45.00 2,501-5,000 $50 $50 $100

$75.00 5,001-10,000 $75 $75 $150

$112.50 10,001-25,000 $150 $150 $300

$225.00 25,000+ Call for Special Pricing



Minimum monthly price

Number of templates

Image hosting

Survey creation

Unlimited email lists
Public newsletter archive

Autoresponder

Blogging / RSS Feeds

iContact

$9.95

Over 300

500KB

Yes

Yes

Yes

Yes

Yes

Constant
Contact

$15

Over 220

200KB

Extra $$

Yes

No

No

No

Campaigner

$25

35

None

No

Yes

No

Limited

No

Bronto

$100

148

10MB

Yes

No

No

Limited

Yes




_ b Gy

GreatBIGNews.com

Our pricing includes a one-time setup fee and an
affordable monthly subscription fee. You are not locked
into any long-term contract — your subscription can be
cancelled with only 30 days notice. The one-time setup
fee includes installation, licensing, one template, and all
the training you need to get started.

The monthly subscription fee  allows you to send
unlimited messages, manage your mailing lists, and
track your marketing results. It also includes phone and
email support. This fee depends on the size of your
mailing list.



Trends from Lipmanheane

http://www.lipmanhearne.com/teenstudy/Marketing Spending Report.pdf




To view the full report, please click on http://www.lipmanhearne.com/teenstudy/Marketing_Spending. Report.pdf.
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Other ideas to explore:

E-Selling

Web site is key!
How many clicks to success? The success for us is Registration!

Some Really Simple Syndication and e-selling tools:
Linkedin.com
Facebook.com
Myspace.com
Slideshare.net
UTube.com

Quirk.biz

Blogs

Wikis
Gotowebinar.com
Constantcontact.com
lcontect.com
Vitualtradeshow.com



Cour € W

8 11U

T

A copy of today’s presentation will be
available to download @ http://u.augusoft.net

To hear this presentation be sure to dial into the conference bridge:
(605) 772-3434, access code 203-975-125

©2008 Copyright Augusoft, Inc.




